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— 	 I N D E X 	 —
This	Master	 of	 Arts	 thesis	 is	made	 in	 co-operation	with	 Finnish	 design	 company	
Graphic	Concrete	by	Anna	Kuukka	from	Aalto	University,	School	of	Arts,	Design	and	
Architecture,	Department	of	Design,	Textile	Art	and	Design	Degree	Programme.	The	
thesis	 studies	 surface	design	 in	architecture	 through	 trend	 forecasting	 in	order	 to	
































The	different	portions	of	 the	 thesis	are	not	 created	 solely	 for	academic	purposes,	
but	 instead,	are	 targeted	at	potentially	wider	 range	of	designated	stakeholders	of	
Graphic	Concrete	to	be	used	as	independent	entities.	
The	 trend	 forecast	 aims	 to	provide	an	overall	 view	of	 the	main	 trends	 influential	
in	generic	markets	of	Graphic	Concrete,	to	define	the	possibilities	of	future	surface	
design	solutions,	and	 to	articulate	 the	upcoming	preferences	and	demands	of	 the	
pattern	design.	The	emphasis	of	 the	 trend	research	 is	on	 the	visual	 translation	of	





















— 	 C H A P T E R 	 1 : 	 I N T R O D U C T I O N 	 —
Company Introduction
Based	on	the	invention	by	the	Finnish	interior	architect	Samuli	Naamanka	in	mid-
1990s,	 graphic	 concrete®	 has	 evolved	 from	 a	 patented	 technology	 to	 a	 company	
founded	in	2002	with	the	same	name,	Graphic	Concrete.	Operating	in	both	domes-
tic	and	international	markets,	Graphic	Concrete	markets	and	sells	graphic	concrete	






















— 	 C H A P T E R 	 2 : 	 R E S E A R C H 	 D A T A 	 A N D 	 M E T H O D S 	 —
Research Objectives
The	research	scope	was	to	create	a	trend	forecast	on	surface	design	in	architecture,	























Expert	 interviews	 were	 the	 primary	 method	 of	 collecting	 data.	 The	 interviewees	
are	 a	 heterogeneous	 group	 of	 experts,	 sample	 of	 twenty-four	 persons,	 represen-







tions	 in	 the	 first	 category	were	 designed	 to	 fuel	 the	 trend	 forecasting	 process	 by	
uncovering	the	potential	quiet,	implicit	and	explicit	knowledge	of	the	target	group.	
In	addition	to	these	questions	targeted	for	the	forerunners	of	the	industry,	Graphic	
Concrete	was	 interested	 in	 the	existing	and	potential	customers	of	GCCollection™	
with	previous	experience	in	working	with	graphic	concrete©.	Therefore,	my	second	






Based	on	 the	expert	 interviews,	 the	 identified	weak	signals	and	particular	 trends	
were	collected	into	clusters	according	to	their	relevance	and	causal	relations.	These	
—	8		—
— 	 C H A P T E R 	 2 : 	 R E S E A R C H 	 D A T A 	 A N D 	 M E T H O D S 	 —
preliminary	 trend	 hypotheses	 were	 then	 compared	 with	 findings	 from	 literature,	
magazines,	electronic	publications,	design	portals,	blogs,	and	other	sources	from	the	
internet.	This	research	phase	known	as	coolhunting	was	carried	out	as	an	iterative	





























Workshops and Field Trip
During	the	thesis	process,	there	were	regular	meetings	with	Graphic	Concrete	per-
sonnel	where	 the	progress	of	 the	project	was	 reviewed.	These	workshops	were	a	
valuable	source	of	information	for	the	development	of	product	strategy	and	design	
guidelines,	as	the	company’s	internal	stakeholders	were	able	to	share	their	know-








— 	 C H A P T E R 	 2 : 	 R E S E A R C H 	 D A T A 	 A N D 	 M E T H O D S 	 —
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— 	 C H A P T E R 	 2 : 	 R E S E A R C H 	 D A T A 	 A N D 	 M E T H O D S 	 —
3: Foresight Thinking
and Trend Forecasting  
      The future is not written, rather it remains open. The 
future is multiple, undetermined and open to a large va-
riety of possibilities. That which will happen tomorrow 
depends less on the prevailing trends or any sort of fata-
listic determinism, and more on the actions of groups and 
individuals in the face of these trends. 
–	Prof.	Michael	Godet,	Laboratory	of	 innovation,	Strategic	Foresight	and	
Organization	(Raymond,	The	Trend	Forecaster’s	Handbook,	p.148)
      If foresight does not allow us to ascertain future, it 






— 	 C H A P T E R 	 3 : 	 F O R E S I G H T 	 T H I N K I N G 	 A N D 	 T R E N D 	 F O R E C A S T I N G 	 —




and	 product	 development,	 it	 can	 seek	 out	 new	product	 opportunities	 and	 exploit	
them	before	 the	 competitors	 [6].	 Furthermore,	 a	well	 justified	 forecast	 influences	
the	way	others	view	the	future.	By	influencing	the	expectations,	 the	forecast	may,	
for	its	part,	reflect	to	the	actions	and	choices	the	stakeholders	make	and	what	the	
actual	future	will	become.	For	a	company,	foresight	functions	also	as	a tool to con-





The	purpose	of	my	 thesis	 is	 to	apply	design	 foresight	process	 in	 the	development	
of	GCCollection™,	 to	 revise	 its	operational	 role	 in	 the	Graphic	Concrete's	offering,	
and	to	create	a	new	design	concept	for	the	company	by	combining	forecasting	and	
customer	insight.	The	first	step	is	a	trend	forecast	illuminating	the	directions	of	sur-










Can the Future Be 




gained	by	 identifying	emerging	 insights	and	 creating	 forward	views	 [1]?	Strategic	









tation	of	the	insight	as	a	means	to	create	direction,	to	develop a strategic approach	
to	meet	the	new	demands	in	the	right	time,	place	and	fashion	[4].	Design	foresight	is	
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— 	 C H A P T E R 	 3 : 	 F O R E S I G H T 	 T H I N K I N G 	 A N D 	 T R E N D 	 F O R E C A S T I N G 	 —
What’s Next?
How to Interpret the Future?































nal clusters predict the emergence of future trends.	Here,	the	role of innovators 
is	prominent.	These	forerunners,	being	individual	designers,	companies,	products	or	
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One	method	for	examining	the	forerunners	is	benchmarking.	 It	studies	the	ideas	
and	operations	models	of	an	 individual	or	a	company,	which	has	 first	 launched	a	
novel	phenomenon,	a	product	innovation	or	a	form	of	activity.	Benchmarking	is	par-
ticularly	 suitable	method	 for	getting	preliminary	 information	of	 the	 future	 from	a	








The	 insights	 of	 trend	 forecast	 are	 applied	 in	 the	 concept design	 phase.	 Concept	
design	means	developing	and	evaluating	alternative	solutions	and	design	variants	
according	 to	 the	designated	business	 field	and	company	 [24].	The	 role	of	 concept	





Using	the	forecast as a platform,	the	starting	point	is	to	identify	the	most	potential	
trends,	 themes	and	 features	applicable	 for	 the	brand-specific	design	concept.	The	
concept	is	then	assessed	and	developed	in	terms	of	the	overall	product	development	
strategy.	
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4: Trend Forecast: 
Surface Design
in Architecture
— 	 1 5 	 —
— 	 C H A P T E R 	 4 : 	 T R E N D 	 F O R E C A S T : 	 S U R F A C E 	 D E S I G N 	 I N 	 A R C H I T E C T U R E 	 —	
Trend Forecast Introduction
In	 this	 thesis,	 the	 primary	 goal	 of	 the	 trend	 forecast	 is	 to	 provide	 insight	 for	 the	
development	of	a	strategic	platform,	a	road	map,	for	the	development	of	GCCollec-











The	 presented	 benchmarking	 cases	 in	 the	 forecast	 are	 derived	 from	 the	 insights	
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— 	 C H A P T E R 	 4 : 	 T R E N D 	 F O R E C A S T : 	 S U R F A C E 	 D E S I G N 	 I N 	 A R C H I T E C T U R E 	 —
4.1: Accelerated Pace,
Growing Demands
       The time emphasizes individuality.
–	Heikki	Ruski
       Things begin to feel worn out and copied even when, 
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There is a revolution





architecture has grown global.	The	virtual	audiences	can	now	access	architectural	
fairs,	events	and	biennales	in	real-time,	enabling	the	fast	and	wide	publicity	of	in-
novations.	As	the	availability	of	 information	is	 limitless,	 the	former	domination	of	








ternal	 experts,	 such	as	 sculptors,	 graphic	designers,	 interior	 architects	 and	 textile	
designers	along	with	lighting	designers	and	multimedia	artists.	The	overall	growing 




new	 possibilities	 and	 to	 discover	 novel	 technologies	 instead	 of	 utilizing	 existing	
ready-made	solutions.	Simultaneously,	 there	 is	pressure	 from	the	client	 to	deliver	
unforeseen	designs.	 In	 terms	of	surface	design,	 the	main	question	 is	how	to	 treat	
the	 surface,	 to	 bring	out	 a	 deeper	 essence	of	 the	material	 to	 complement	 the	 ar-
chitectural	concept	at	hand?	There	is	also	a	conflict between the call for novelty 























aimed	 to	withstand	 time.	This	 is	a	singular	direct	counter	 trend	 to	 the	demand	of	
sustainability,	which	is	otherwise	dominating	the	operational	culture	in	architecture.
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F I G U R E 	 4 . 2 : 	 Contrast	Chart:	Topography	of	Trends
Emphasis on Locality
Demand of Neutrality
Search of AuthenticityOrientation on Technology
‘Functional Future’










Topography of Trends 
Based	on	the	insights	from	the	expert	 interviews	and	research	findings,	this	chart	
illustrates	 the	mental	 climate	of	 the	main	values	and	motives	 influencing	surface	
design	in	architecture,	and	the	identified	trends	of	that	field.	Also,	it	demonstrates	
the	interrelationship	of	these	trends.	
— 	 2 1 	 —






logical load.	 There	 is	a	need	 for	operationally	 reliable,	 simple	 solutions	of	easy	





carbon neutral design, passive sustainability systems, renewable energy 















Green as the New Norm
       Today, ecological solutions are elitist – tomorrow, they will 
be mainstream.
–	Jesse	Hietanen
There is no going back; sustainability is beco-
ming the absolute ‘must’ of all the design 
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cal	 theme’	can	make the scale of architectural milieu more humane and ap-
proachable.	
       It happens easily that a phenomenon emerges quickly, and the 
world gets fed up with it in a flash, there comes a counter reac-
tion.
–Tuomas	Silvennoinen
The	second	school	of	 thought	 relies	on	 the	more	 sedate	and	 traditional	approach	
to	surface	design	in	architecture.	The	driving	forces	are	the	virtues	of	long-lasting 











constantly	aiming	at	uniqueness,	the idea of neutral design follows more closely 
to the general trends of global architecture	than	the	one	emphasizing	locality.
Emphasis on Locality
vs. Demand of Neutrality
       Surface creates meaning. It’s a means to connect the building 







      You always want to tell a story of the building you are making 
– it should be visible outward.
–	Markku	Puumala
The	 first	 ideology	puts	 storytelling	 to	 the	 leading	 role	 as	 a	means	of	 connecting	
the	building	to	its	surroundings.	Emphasizing	the	location,	its	history	and	character-
istics,	the	objective	is	to	address	the	viewer	directly	and	provide	a	straightforward	
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closer	to	services.	This	brings	about	new needs of communication and accessibil-


















There	is	a	return to traditional building techniques,	which	are	partly	updated	to	
fit	the	contemporary	civil	engineering,	such	as	combining	prefabricated	elementary	
structures	to	on-site	surface	treatments	like	plastering	effects.	Along	the	apprecia-






       Architecture seems to be moving towards the use of evermore 
seamless materials such as resins and polycarbonate fibers in or-
der to create new forms that defy conventional geometries. At the 
same time, there is a longing for texture and irregularity, perhaps 




       Surroundings have a strong influence on the wellbeing of 
people!
–	Elina	Helenius	
     Functional pattern, what is functional in pattern? Probably 








products,	but	allows	the	creation	of	more	agile, tailor-made, yet cost-efficient se-
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4.3: Forecast Descriptions
Functional Future
Human Touch on the Rise
Textile Takeover
Tech Goes Organic
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Functional Future  
      In the future, it’s possible that the design an ar-
chitect creates for a building facade or an interior 
surface has less significance than the information that 
will be added to it.
–	Antti	Ahlava
     We do not inhabit architectural space simply for 
shelter; we do it so because we need the experience 
of the space. 
–	 Fox,	 Michael;	 Kemp,	 Miles	 (2009).	 Interactive	 Architecture.	 New	
York:	Princeton	Architectural	Press,	p.	158.
      As it becomes easier to print digitally at any size, 
and on just about any surface, the disjunction between 
material and pattern means that the pattern itself can 
be an active element in architectural composition.
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more	like	a	self-maintaining	automated	system.	In	concrete	materials,	the	empha-


























the	demand	 for	more	 temporary, preferably digitally downloadable design is 
rising.	
The 'one-size-fits-all' mentality applies 
no longer, thanks to interactive architecture 



















In	 the	building	 frame	and	exterior	 skin	 the	smart materials	 take	on	new	perfor-
mances.	These	may	include	power	supply,	lighting,	information	display,	adjustable	
fenestration,	 and	 protection	 from	 environmental	 hazards	 like	weather	 conditions	
including	waterproofing,	wind	loads,	temperature	changes	and	seismic	conditions.	
Through	embedded	sensors,	nanoscale	and	responsive	materials	the	building	acts	
— 	 2 8 	 —

































Based	 on	 a	 system	 called	 Mechatronics,	 the	 installa-
tion	consists	of	mechanized	styrofoam	cubes,	which	can	
move	in	and	out	to	form	various	patterns.	The	construc-
tion	 of	 8	meters	 high	 and	 45	meters	 wide	 transforms	

























The	 temporary	 wooden	 structure	 consists	 of	 16	 con-
torted	 elements	 made	 from	 372	 slats	 with	 the	 entire	
construction	functioning	as	structural	support.	The	ele-








signed	 using	 parametric	 software.	 In	 addition	 of	 pro-
viding	ready-made	designs,	the	company	is	developing	
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The	 facade	 consist	 of	 a	 matrix	 of	 apertures,	 similar	
mechanism	as	in	camera	lenses.	The	surface	'sees'	what	
happens	on	 the	 inside,	 and	 imitates	 the	movement	by	











hand,	 the	 user	 can	move	 and	 bounce	 the	 text	 around	
the	walls.	 The	words	 can	be	made	 into	 sentences	 and	
arranged	according	the	user's	taste,	but	start	eventually	
peeling	 off	 and	moving	more	 rapidly	 around	 the	 user,	
creating	a	heightening	sense	of	misplacement.
adaptability

















two	 interior	 floors	of	 the	building.	Each	pixel	 contains	
a	 LED	 light,	 and	 the	 ghanging	 colour	 patterns	 on	 the	





Using	 the	optical	plastic	 fiber	 technology	 from	Luccon,	
Austria,	 the	 artist	 combines	 the	 heavy	 solidity	 of	 con-
crete	with	the	delicacy	of	the	translucent	light.	The	high	

























A	 prototype	 called	 'Surfaces'	 give	 a	 direction	 of	 how	
television	could	become	the	center	of	a	much	more	com-
pelling,	 immersive	 living	room	experience.	Based	on	a	
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The	 façade	 is	 composed	of	 two	 layers.	The	 inner	 func-
tions	as	 the	 thermal	envelope	of	 the	building,	and	 the	
outer	 creates	 a	 reticulated	 metal	 structure	 skin.	 The	
façade’s	 diamond-shaped	 grid	 is	 created	 using	 seven	
different	panels	that	allow	varying	degrees	of	opening,	
thus	 forming	 a	 gradient	 pattern	 on	 the	 surface	 entity.	
This	allows	the	amount	of	sunlight	to	be	controlled	ac-
cording	 to	 the	 different	 functions	 within	 the	 building.	
Therefore,	the	ofﬁce	spaces	are	provided	with	maximum	
amount	 of	 natural	 daylight,	 and	 the	 exhibition	 spaces	






als,	 the	 original	 image	 is	 broken	down	 into	 individual	
pixels.	Each	pixel’s	optimal	reflective	position	is	digitally	
calculated	 and	 punched	 into	 the	 3D	metal	wallpanels,	






















of	 coloured	 stickers,	 positioned	 in	 a	 grid.	 Participants	





















gart.	 The	 aim	 was	 to	 develop	 an	 intelligent	 wooden	
surface	structure	that	adapts	the	porosity	of	its	skin,	and	
related	cross-ventilation,	in	response	to	relative	humid-







which	 also	 improves	 the	 acoustic	 perfromance	 of	 the	
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Human Touch on the Rise  
Established Trend 2
       Especially due to the world of electronic media we 
are satiated with images and in the search of coun-
terbalance for them. There is an emerging need to 
experience things through other senses than eyesight, 
tactility!
–	Elina	Helenius
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In	 the	effort	of	 creating	more	 ‘real’	experiences,	Human	Touch	on	 the	Rise	brings	
about	 the renaissance of three-dimensional surfaces.	 The	 variation	 of	 surface	
depth	generates	a	profound	perspective	to	the	surface,	as	the	interplay	of	light	and	
shadow	generates	a	new	visual	dimension	to	the	design.	The	bold	surface	textures	
offer	new	effects	depending	on	 the	distance	of	 the	viewer;	abstract	patterns	 from	
afar,	formed	out	of	figurative	motifs	from	close.	These	design	solutions	are	not	only	







Human	Touch	on	the	Rise	introduces	a	revised concept of luxury and premium,	
the	key	words	being	slow,	hand-built,	and	traditional.	The	appreciation	of	integrity	in	
materials	allows	the	surfaces	to	transform	over	time	according	to	the	natural	quali-
ties	 of	 the	 substances	 and	 environmental	 conditions.	 Patinated	 surfaces,	 such	 as	
copper	and	roofing	shingles,	reinforce	the	sense	of	time	and	connect	the	building	to	
a	wider	continuum	of	architectural	culture,	rejecting	visual	newness	as	the	standard	




Authenticity – that is what 






gional origins and permanent features	instead	of	global	aesthetics	and	changing	
content.	There	is	a	longing	for	safety	and	stability	instead	of	the	21st	century	ideal	of	
nomadism	and	global	citizenship.	Disregarding	cosmopolitanism,	people	reinforce	









tional materials and building techniques	as	well	as	quality	craftsmanship.	These	
techniques	 are	 updated	 into	 industrialized	 processes	 for	more	 cost-efficient	 end-
solutions,	which	still	convey	a	sense of handicrafts and historical continuum in	
the	expression	of	architecture.	Artist co-operation	 is	often	featured	in	the	design	
process,	and	art	is	seen	as	a	vital	component	of	the	entity	to	underline	the	unique-
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Trend Drivers 
resistance towards digital solutions









respect of immutable premium materials
Implementations  
tactile experiences
techniques derived from arts & crafts
materials with history
use of traditional building materials
use of exclusive materials

































































facade	 is	 stamped	 with	 a	 perforated	 and	 relief	 floral	
pattern,	 derived	 from	 motifs	 mimicing	 a	 17th	 century	
silk	textile.	The	same	pattern	appears	also	in	the	interior	
surfaces,	 creating	an	overall	visual	 theme	for	 the	buil-
ding.	This	adorment	pays	respect	to	the	station	and	links	
it	to	romantic	theatres.								
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The	 interior	 space	 of	 the	 chapel	 has	 been	 created	 by	
stacking	 spruce	 logs	 tightly	 against	 one	 another,	 and	
covered	by	24	layers	of	concrete	poured	in	stages	using	








The	 university	 campus	 is	 located	 in	 the	 Ferme	 de	 la	
Haute	Maison,	a	17th	century	historic	site.	With	a	facade	
made	from	'earth-like'	bulk-dyed	architectonic	concrete,	
























materials,	 and	 can	 be	 used	 in	 destinations	 instead	 of	
natural	 stone.	 As	 the	 glass	 comes	 from	 neighborhood	






The	 complex	 of	 conference	 center,	 hotel	 and	 memo-
rial	of	the	1995	Great	Hanshin	earthquake	is	dominated	
by	 concrete.	 It	 is	 landscaped	 to	 the	 scenery	 by	 using	






















techniques derived from arts & crafts
materials with history
authentic organic materials
— 	 3 6 	 —




Challenging	 the	 perception	 of	 a	 heavy-weight,	 earth-

























company	 has	 created	 design	 collection	 featuring	 also	
motifs	 inspired	 by	 traditional	 Middle-Eastern	 orna-
































art integrated into architecture 
interplay of light & shadow
interpretations of traditional ornaments
respect of immutable premium 
materials











appreciation of craftsmanship & tradition
humanity
techniques derived from arts & crafts
interpretations of traditional ornaments
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        Combining high-end materials and digitalism will 
be the ’killer application’ of the future.
–	Antti	Ahlava
      Environmental coordination is going to become 
more common in architecture.
–	Anna	Kronlöf	
        If a facade could somehow continue to its sur-
roundings, stream to the ground…That would be in-
teresting!
–	Heikki	Ruski
     The driving force behind the renewed interest in 
adaptable architecture is the technologically influ-
enced and changing patterns of human interaction 
with the built environment.
-	Fox,	Michael;	Kemp,	Miles	(2009).	Interactive	Architecture.	New	York:	
Princeton	Architectural	Press,	p.	18.
       There are new activities that are performed out-







Tech Goes Organic 
Emerging Trend 1
3.1	|	Orto	Living	Covering	by	Kriszta	Balázs,	Ivanka.	Image:	Ivanka	Studio	and	Concrete	Works	
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Technology	is	also	an	important	contributor	to	sustainable	lifestyles.	Evolving	from	
the	 automatized	buildings	 in	 Functional	 Future,	 the	 emphasis	 is	 shifting	 towards	






























Discrete rather than argumentative, adaptive 
to its environment instead of modifying it.
Tech	Goes	Organic	differentiates	from	Human	Touch	on	the	Rise	by	conforming to 
the location,	not	underscoring	 it	 through	design.	At	 the	same	 time,	 it	 is	 less	per-
formance-driven	 than	Functional	Future,	addressing	people	more	as	 'participants'	
instead	of	calling	them	'users'.	Tech	Goes	Organic	creates	a dialogue between the 









The	other	significant	motive	of	Tech	Goes	Organic	 is	 the	 rising	demand	 for	urban	
environments	to	evolve	according	to	the	changing	user	needs.	Along	with	the	global	
megatrends	of	urbanization,	demographic	changes	of	aging	population,	and	infor-
mality	replacing	hierarchies,	there	is	a	growing	need for user interaction and ac-
cessibility	regarding	the	built	environment.	Diverging	from	formal	order	of	conser-
vative	planning,	 the	new	trend	offers	more	participation and heightened sense 
of attachment	 for	people	 in	 terms	of	 their	habitat.	The	built	environment	has	 to	
respond	to	trends	such	as	urban	agriculture,	growing	amount	of	local	services,	co-
ownership	of	commodities,	shifts	in	transportation	toward	walking,	cycling	and	pub-
lic	 transit,	 and	human	well-being	 in	 general.	Overall,	 the	more	 in-depth	 sense	of	
sustainability	 is	reaching	consumers,	making	them	active	stakeholders	of	sustain-
able	 neighbourhoods,	 communities	 and	 cities	 emerging	 through	 co-creation	 and	
participation.	Also,	 there	 is	 a	new	 concept	 of	what	 a	 city	 should	 look	 like,	 as	 the	
urban	milieu	has	more	of	the	‘rural’	and	the	‘regional’	in	it.	This	puts	more	emphasis	
on	the	public	planning	in	architecture	in	terms	of	producing	more	creative, inspiring 
and incentive environments and designs.	
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combination of organic & artificial components
building-integrated green spaces
nature inspired graphics






out	 of	 the	 organic	 components	 transform	 during	 the	
product	life-cycle	by	distorting	and	creating	a	temporary	
3D	element.	After	peeling	off	and	decomposing,	the	end-













Renovation	of	 the	building.	 The	 1970's	 concrete	blocks	
received	 an	 aesthetic	 and	 energy	 efficiency	makeover	
with	an	organic	pattern	derived	from	a	photo	of	the	bark	
of	 an	apple	 tree.	 The	motif	 refers	 to	 the	original	 func-
tion	of	the	area	as	orchards,	while	the	relief	makes	the	



























intensifies	 the	 artificial	 feeling,	 but	 at	 the	 same	 time	
maintains	the	organic	texture	and	conveys	the	spirit	of	
the	material.
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eco-luxury








Airborne	 pollution	 has	 been	 harnessed	 to	 create	 aes-
thetics	 through	 photoreactive	 materials.	 Designed	 for	
facades	 and	 urban	walls,	 'invisible’	motifs	 are	 printed	
onto	 TX	Active	 light	 sensitive	 photocatalytic	white	 ce-
ment,	 which	 uses	 UV	 light	 to	 oxidize	 pollutants	 and	
adours	in	the	air.	After	exposing	panels	to	pollution,	the	
pattern	 is	 gradually	 revealed	 over	 the	 course	 of	 time.	
The	photocatalytic	concrete	is	a	sustainable	technology,	
which	is	able	to	purify	air	by	breaking	down	organic	pol-





Made	 of	 poured	 concrete,	 the	 'Seeyou'	 gravestone	 al-






As	 a	 joint	 venture	 with	 landscape	 architecture,	 the	
chequered	 facade	 of	 the	 showroom	 building	 is	 half	
glass	and	half	 living	plants.	Vertical	 louvers	shade	 the	

























Despite	 of	 its	 volume,	 the	 archives	 building	 of	 the	
nuclear	 energy	 company	 manages	 to	 merge	 with	 its	
































responsiveness to natural landscape
camouflage
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responsiveness to natural landscape
camouflage




The	 kinetic	 facade	 of	 the	 eight-storey	 car	 park	 ap-
pears	 to	 ripple	 fluidly	 as	 the	 wind	 activates	 250,000	
suspended	 aluminium	 panels.	 The	 intallation	 creates	
a	direct	 interface	between	 the	building	and	 its	natural	
environment	as	it	responds	to	the	patterns	of	the	breeze	























ration	 from	nature,	 Tsunami	 creates	a	 spatial	 transfor-
mation	 from	 the	hard	elements	 to	 the	 fluid	 formation,	





Composed	of	 light-weight	epoxy,	 the	piece	of	 furniture	























turing	 possibilities	 of	 contemporary	 architecture.	 The	
porous	 skin	 creates	 a	 reptile-like	 structural	 ornament,	
forming	 the	 repetitive	 framework	 of	 the	 rectangular	
panels	 and	 their	 gradually	 irregular	 interconnections.	
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         In the world of fashion(…) things move faster than 
in architecture – getting dressed, getting undressed, 
transforming oneself, giving shape, trying new sculp-
tural possibilities, examining the quality of surface 
texture, inventing a new style, and discarding it again.
–	Garcia,	M.	(Ed.).	 (2006).	Architextiles	(Architectural	Design	Journal	
Nov/Dec)	(Vol.	76	(6)).	London:	Wiley-Academy.
       I would like to make woven facades.
–	Outi	Martikainen






Textile Takeover  
Emerging Trend 2
4.1 |Textile Field Installation by Ronan & Erwan Bouroullec in collaboration with Kvadrat, The Victoria And Albert Museum. Image: Studio Bouroullec & V&A Images
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ferably	allowing the end-product to be compiled from modular elements.	The	





The	 textures	are	used	as	a	means	 to	 fade	out	unwanted	details	and	structures	of	
the	building	surface,	e.g.	the	visible	division	of	concrete	elements,	or	transforming	
monolithic	entities	to	a	more approachable, humane scale.






hues	 realized	by	using	a	 glaze	on	 the	 concrete	 surface.	By	 incorporating	 features	
like	water-repellence	and	light-weight	elements	re-enforced	with	fibre	technology,	
use	of	colour	is	a	significant	opportunity	for	concrete	as	a	material	to	get	a	stronger	






Speed and variability, these are the key words 










and	hard	to	more	adaptable, interactive, variable, dynamic, and user friendly 
architecture.













search	of	 uniqueness	 as	 an	underlying	motive,	 but	now	as	 a	new	 factor,	 the	 role	
of	designer	is	shifting	from	the	architect	towards	the	end-user,	who	is	actively	in-
volved	in	sculpting	their	own	environment.	Interior	surfaces	are	integrated	with	new	
modular	 functions,	 such	 as	 storing	units,	 foldable	worktops	 and	 seating	 arrange-
ments.	Also,	the	space is treated as a platform for changing activities,	so	there	is	
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interplay of hard & soft materials






In	 the	 kinetic	 installation	 'Windswept',	 	 the	 entire	 fa-








The	 curtain	 consists	of	 concrete	elements	 gathered	on	





















per	 collection	designed	 for	 the	outdoors.	Consisting	of	







Bringing	 textile	 thinking	 and	 technologies	 to	 concrete	






can	 be	 applied	 to	 existing	 interior	wall	 surfaces,	 used	
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Created	 originally	 for	 easy-to-mount	 Concrete	 Canvas	
Shelters	 in	disaster	 relief,	 the	material	 called	Concrete	
Canvas	consists	of	cement	 layered	between	 fabric	 that	
can	bond	with	water,	backed	with	PVC.	The	flexible	fab-






In	 a	 collaboration	with	 the	 artist	 and	 resident	himself	
(Veening),	the	facade	of	the	house	is	covered	with	strips	
of	 Teflon	 coated	 fiberglass	 fabric.	 The	 material	 is	 re-








effect.	 The	 textile	wrapping	makes	 it	 possible	 to	alter-
nate	the	building	appearance,	and	to	adjust	the	amount	
of	daylight	with	the	partings	in	the	facade	corresponing	

















a	 simple	 folding	 system,	 allowing	 the	 entity	 to	 be	 di-
















Using	 red	 sandstone,	 the	 mixed-use	 block	 refers	 to	
the	 red-brick	harbour	aesthetics	of	 the	nearby	historic	
Speicherstadt.	 Mixed	 with	 glass	 and	 aluminium,	 the	
outer	 façades	 facing	 the	 streets	 are	 predominantly	






































interplay of hard & soft materials
textile textures in reliefs
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The	 architect-turned-fashion	 designer-duo	 plays	 with	







Founder	 of	 Finnish	 company	 Woodnotes,	 the	 textile	
designer	 continues	 to	 examine	 the	 qualities	 of	 paper	
yarn	in	the	unique	installation.	Here,	the	surface	forms	
a	 translucent,	 rippling	 texture	 resembling	 corrugated	
cardboard,	merging	with	the	 larger	wave-like	rythm	of	








glazes.	 Resembling	 an	 abstract	 painting	 or	 a	 woven	
structure,	the	appearance	of	the	facade	alters	according	





















crete.	 The	 ornamented	 tiles	 are	 available	 in	 standard	
and	 custom	colors,	 and	 the	 customer	 is	able	 to	design	






is	made	 of	 glazed	 terracotta	 tiles,	 featured	 in	 shingles	
of	 eight	 colours.	 The	 three-dimensional	 skewed	 form	
is	 inspired	 by	 the	 saw-toothed	 edge	 of	 a	 tree	 leaf.	 By	
consisting	of	repetitive	cut-out	levels,	it	forms	a	pleated	





Displayed	 in	 Fabric	Workshop	 and	Museum,	Philadel-
phia,	the	artist	creates	a	link	to	how	we	experience	the	
space	 by	 making	 materials	 behave	 atypically.	 Using	
recycled	 glass,	 ceramics,	 resin	 and	 life-size	 fiberglass	
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Value Architecture
Offer











In the Nordic markets, Graphic Concrete operates in direct contact with the customer. In other 














Patterns are the key to the appeal of graphic concrete. We appreciate the value of good design 
and communications. We provide services to help designers create a high-quality product. [1]
Genuine Co-operation
Flexible co-operation enhances wellbeing: we listen and make ourselves heard. We co-operate within 
the entire chain of construction: we provide technological support to the concrete element industry 
and design support to designers and architects. We market our services together with our partners. [1]
Openness
We present our products openly and pricing is easy to understand. We list our references. Our 
products can be tailored, and the outcome of each project is unique. [1]
Profitability
We fulfil the requirements of our stakeholders profitably without compromising the quality of 
service. [1]
Local Presence
We operate and provide service locally through local partners. We co-operate with local concrete 
element manufacturers, utilising local expertise, materials and rocks. [1]
Vision
Graphic Concrete is internationally recognised in the construction industry and an established 
solution among architects. We are recognised for our high-quality expertise and service. This 
vision is supported by precisely targeted communications and local production and distribution 
co-operation as close as possible to our key markets. [1]
Mission
Graphic Concrete builds a better environment with innovative products for the concrete element 
industry and high-quality services. [1]
Targeted Brand Image
Leading Innovator in the Concrete Business
Emphasizing customer-orientation in product development through sensitivity to customer feed-
back and demands, and investing in R&D and marketing activities. [1]
Born Global, Act Local
Aiming at international presence and influence, Graphic Concrete operates globally with inter-
national partners that are able to provide high-quality service to local clientele. As the area of 
expertise is very focused, the demand of internationality is also a vital condition. It is imple-
mented through the effective visual communication that the brand addresses the diverse markets 
in all languages. [1]
Industrial Quality Projects
Being a reliable industrial architecture manufacturer, Graphic Concrete contributes to the indus-
trial production chain by utilising repeating graphic patterns. This way, it supports and provides 
added value to the producters of the concrete industry. [1]
[1]	Adapted	from	Graphic	Concrete	Communication	Guidelines
Graphic Concrete Business Model Canvas
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consulting consultingsales & consulting
F I G U R E 	 5 . 1 : 	 Customer	Segments	of	Graphic	Concrete
(adapted	from	the		Graphic	Concrete	Communication	Guidelines,	2012)





























segmentation	 of	 the	 collection	 based	 on	 specific	 target	market	 profiles.	However,	
considering	the	brand	life	cycle	with	the	available	resources,	the	current	operative	
focus	 is	 on	 creating	brand	 recognition	and	developing	 sales	 through	volume	pro-
ducts.	 Therefore,	 it	 is	 strategically	more	 feasible	 to	proceed	with	undifferentiated	
marketing	and	a	uniform	collection	concept.
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GCSmooth™
Content: a	technique	of	creating	velvety	
smooth,	 even	 concrete	 surfaces	 without	
pattern	by	using	a	blank	membrane.





Content: Graphic	 Concrete's	 own	 range	
of	 ready-made	 design	 patterns.	 Generic,	
long-lasting	 patterns	 for	 universal	 use,	
but	 providing	 also	 inspiration	 through	
more	editorial	designs	 relating	 to	current	
and	emerging	trends.	
Positioning: supporting	 the	 categories	
of	 unique	 designs	 (GCArt&Design™	 and	
GCPro™)	 by	 offering	 an	 effortless,	 cost-
effective	alternative	for	a	construction	de-
sign	process.	Generating	sales	by	providing	
solutions	 for	 mainstream	 markets.	 Brand	
building	by	presenting	conceptualized	de-
sign	 categories	 and	 including	 also	 more	




Content: artwork	 or	 photographical	 ima-
ges	to	concrete	surface.	Project-specifical-
ly	 designed	 by	 architects	 and	 designers,	
the	 designs	 are	 not	 available	 for	 further	
use	 and	 do	 not	 form	 a	 pattern	 collection	
as	such.
Positioning: the	 'flagship'	 category	 in	
terms	of	enabling	the	one	of	a	kind	design	




designed	 by	 architects	 and	 designers.	
These	patterns	are	exclusive,	designed	 to	





Positioning: brand	 building	 by	 high-
lighting	the	design	value	through	the	pat-
terns	 created	 by	 known	 professionals	 in	
the	business	field.
supplemental assortments
Content: tailored	 mini-collections,	 'tea-
ser	 editions',	 for	 targeted	 customer	 seg-
ments.	Creating	assortments	by	combining	
existing	 patterns	 and	 surface	 treatments	








F I G U R E 	 5 . 2 : 	 Suggestion:	Graphic	Concrete	product	categories
(segmentation,	content	descriptions	and	positioning	by	Anna	Kuukka)
external design in-house design
supporting product segments
Graphic Concrete Product Categories
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F I G U R E 	 5 . 3 : 	 Interview	findings:	desired	features	to	support	and	enhance	the	use	of	GCCollection™	
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tern	applied	onto	 a	building	 in	 actual	 proportions.	Additional	 images	or	 zooming	
ability	 in	 the	digital	 version	 to	demonstrate	how	 the	pattern	 functions	when	 it	 is	
seen	from	different	perspectives.	

















Developing	 the	 current	 GCCollection™	 standard	 of	 uniform	 pattern	 repeat	 into	 a	
structured	 range	 of	 repeats,	 e.g.	 three	 different	 standards	 for	 screen	 sizes	which	
would	accommodate	all	the	pattern	designs.
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[B.3] Graphic Concrete webpages






























tions	 for	manufacturing	companies,	 thus	creating	a	permanent	 reference	 for	 their	
visiting	stakeholders.
Also,	 potential	 cooperation	with	 prefabrication	 companies	 in	 fairs	 etc.	marketing	
events.	
Face-to-face marketing







— 	 6 0 	 —
— 	 C H A P T E R 	 5 . 3 : 	 P R O D U C T 	 D E V E L O P M E N T 	 S T R A T E G Y 	 | 	 P R O D U C T 	 S T R A T E G Y 	 —
GCCollection™ Pattern Requirements 
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F I G U R E 	 5 . 5 : 	 Trend	opportunities	for	GCCollection™	category	development
Trend Adaptation for GCCollection™
The	trend	forecast	Surface	Design	 in	Architecture,	 featured	 in	Chapter	4,	creates	a	


























Human Touch on the Rise
The	fourth	trend	profile,	Human	Touch	on	The	Rise,	does	not	hold	strong	potential	
regarding	 the	 operational	 concept	 of	 GCCollection™.	With	 the	 focus	 on	 location-
specific	identities	and	storytelling,	the	main	demand	is	for	unique	design	solutions	
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Unique	 artwork	 or	 photographical	 images	










the	 principal	 deliverable	 of	
Graphic	 Concrete.	 The	 pos-
sibility	 to	 custom	 design	 the	
end	 product	 and	 to	 create	
unique	 solutions	 is	 the	main	
competitive	 advantage	 that	




The	 role	 of	 these	 categories	
is	 firstly	 to	 complement	 the	
external	 design	 categories	
of	 unique,	 more	 art	 orien-
ted	 designs	 by	 providing	 an	
easy,	 commercial	 alternative	







Surface	 treatment	 technique	 of	 creating	
velvety	 smooth,	 even	 concrete	 surfaces	
without	 pattern	 by	 using	 a	 blank	 mem-
brane.
supplemental assortments
In-house	 sales	 tool:	 tailored	 mini-collec-
tions	 for	 targeted	 customer	 segments	 by	
combining	existing	patterns	with	custom-
designed	patterns.













face	design.	Although	 the	products	of	GCCollection™	can	be	used	 in	 interiors	and	
concrete	 slabs,	 the	primary	destination	of	use	 is	building	 facades.	This	 should	be	
taken	into	account	in	the	scale	of	pattern	design.
In	 addition	 to	 the	 commercial	mainstream	 patterns,	 GCCollection	 contains	 also	 a	












In-house	 collection	 of	 ready-made	 patterns	
designed	especially	for	Graphic	Concrete.
— 	 6 8 	 —








GCCanvas.	 Each	 category	 has	 its	 unique	 character	 and	 positioning	 in	 the	 collec-
tionffering,	illustrated	in	the	following	chart.







— 	 6 9 	 —
— 	 C H A P T E R 	 6 . 3 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 C H A R A C T E R 	 —
GCCollection™ | GCControl
The essence of GCControl is technicality, posture and clarity of design. 
The style is distinctively artificial and deliberately distanced from any 
references to natural origins. Therefore, the design language of GC-
Control does not include any organic or hand drawn elements. With 
motifs derived primarily from geometric shapes, abstract expression 
is the dominant feature in the overall line of design.
GCControl provides solutions especially for industrial, public, com-
mercial, and interior destinations.
 Three ways to approach the GCControl design language: 
Machine-Made Structures.	 The	 surface	 consists	 of	 repetitive	 elements	 that	 are	
aligned	geometrically	or	computer	rendered	algorithmically.	The	design	varies	from	











of	which	 the	 composition	 is	 formed.	 The	 asymmetrical	 pattern	 should	 preferably	
consist	of	densely	placed	small	elements.	In	designs	for	more	inspirational	purposes,	
there	can	be	larger	units	which	create	loose,	airy	textures	with	less	repetition.












— 	 7 0 	 —







loose composition density of units
6.1 6.2 6.3 6.4 6.5 6.6
6.7 6.8 6.9 6.10 6.11 6.12
6.13 6.14 6.15 6.16 6.17 6.18
— 	 7 1 	 —
— 	 C H A P T E R 	 6 . 3 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 C H A R A C T E R 	 —










The objective of GCFlow is to create harmony between the architec-
tural destination and its natural surroundings. It adapts the building 
to its surroundings with a pattern that performs as a camouflage, 
creating a link between the built element and the environment. 
The design language is derived from organic world and pays respect 
to the original shapes, structures and surfaces found in the nature. 
GCFlow does not favor elements that highlight artificial, man-made 
aesthetics.
GCFlow provides solutions especially for environmental, public, resi-
dential and industrial destinations.
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sense of movement, directionhomogeneity, stability
obscurred boarders
random absractationbiomimicry 
6.19 6.20 6.21 6.22 6.23 6.24
6.25 6.26 6.27 6.28 6.29 6.30
6.31 6.32 6.33 6.34 6.35 6.36
— 	 7 3 	 —
— 	 C H A P T E R 	 6 . 3 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 C H A R A C T E R 	 —











GCCanvas creates a sense of approachability and presence of hu-
manity by taking inspiration from materials and textures with visible 
human imprint. The references to textiles and surfaces familiar from 
everyday life bring about an inviting, warm atmosphere. GCCanvas 
does not include artificial, technological motifs or organic composi-
tion variations. It focuses on rhythmic patterns and structures with 
clear repetition that create an association to hand-made artifacts.
GCCanvas provides solutions especially for interior, residential, com-
mercial and public destinations.
 Three ways to approach the GCCanvas design language: 
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6.37 6.38 6.39 6.40 6.41 6.42
6.43 6.44 6.45 6.46 6.47 6.48
6.49 6.50 6.51 6.52 6.53 6.54	
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— 	 C H A P T E R 	 6 . 3 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 C H A R A C T E R 	 —
 






































3. Minimizing the waste in membrane usage.	The	price/m²	including	actual	waste	
must	be	realistic	and	easy	to	evaluate.	
















6. Pattern applicability in both horizontal and vertical direction. An	ideal	design	
can	be	placed	on	the	element	in	both	directions.	However,	this	is	not	a	compulsory	
feature	for	all	designs.
7. Minimizing the amount of aligned graphical elements in the repeat edges. 
Minimizes	 the	 technical	 risks	 in	 the	printing	process	by	avoiding	e.g.	 thin	 lines	or	
similar	precisely	aligned	elements	continuing	between	the	pattern	repeats.
6.4: GCCollection™ Application
— 	 7 6 	 —





































































































































Pattern Repeats - Preferences
The	pattern	repeat	used	in	GCCollection™	can	be	composed	
in	multiple	ways.	Using	diverse	repeats	creates	more	variety	
for	the	visual	and	functional	entity,	and	there is a need of 
both designs with large repeats and small textures.	Also,	
the same pattern can be available in diverse scales.
However, the basis of the repeat should preferably be 
































— 	 7 7 	 —
— 	 C H A P T E R 	 6 . 4 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 A P P L I C A T I O N 	 —











to	 introduce	other	 repeat	variations	 in	addition	 to	 the	ex-
amples	 featured	 here,	 the	 aim	 should	 always	 be	 on	 the	
optimization	of	membrane	usage	and	the	printing	screens	









































































































— 	 7 8 	 —
— 	 C H A P T E R 	 6 . 4 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 A P P L I C A T I O N 	 —










— 	 7 9 	 —
— 	 C H A P T E R 	 6 . 4 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 A P P L I C A T I O N 	 —
GCCollection™ Pattern Library
The	evolution	of	GCCollection™	is	based	on	strategic	development	of	Graphic	Con-








Presentation Format of GCCollection™ Patterns
The	designer	delivers	the	following	material	and	information	to	Graphic	Concrete	for	
the	presentation	of	the	pattern	in	the	GCCollection™:




2. Raster image OR vector image of the pattern scales.
If	 the	pattern	is	available	 in	various	scales,	 the	size	assortment	 is	 illustrated	with	
dimensions.















see	how	 the	 alternation	 affects	 to	 the	 design.	 For	 example,	 there	may	be	 a	need	



































— 	 8 0 	 —
— 	 C H A P T E R 	 6 . 4 : 	 D E S I G N 	 G U I D E L I N E S 	 | 	 A P P L I C A T I O N 	 —
7: Design Concept
for GCCollection™
The	Design	Concept	 provides	 examples	 for	GCCollection™	pattern	 design	 and	 the	
required	 presentation	 formats,	 and	 crystallizes	 the	 key	 messages	 to	 address	 the	
Graphic	Concrete	clientele.	
— 	 8 1 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
— 	 8 2 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™
GCCollection™ is our own range of ready-made design patterns, con-
sisting of long-lasting quality designs suitable for universal use in 
architecture.
The GCCollection patterns are divided into three categories: 
GCControl, GCFlow, and GCCanvas. 
Each category has its unique character, designed to provide effortless, 
cost-efficient alternatives to our customers. With focus on innovative 
design, we hope our patterns inspire your construction project!
— 	 8 3 	 —











— 	 8 4 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCControl
With clean-cut geometric motifs, GCControl highlights the clarity of 
architecture through minimalistic yet stylish expression. It offers a 
range of classic, abstract textures that complement the posture of 
the original building design. Ranging from austerity to machine-
made decorativeness, GCControl creates an ambience of distanced, 
technological elegance.
GCControl provides solutions especially for industrial, public, com-
mercial, and interior destinations.
— 	 8 5 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCControl 
Kaleidoscope
— 	 8 6 	 —




— 	 8 7 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCControl 
Metropolis  
— 	 8 8 	 —




— 	 8 9 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCControl 
Nebula  
— 	 9 0 	 —




— 	 9 1 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
— 	 9 2 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCFlow
GCFlow creates harmony between the architectural design and its 
natural surroundings. By taking inspiration from the organic world, it 
presents free-form surfaces and fluidity of design that help to adapt 
the building to its destination. The design language pays respect to 
original shapes, structures and surfaces found in the nature, effort-
lessly linking the built element with the environment.
GCFlow provides solutions especially for environmental, public, resi-
dential and industrial destinations.
— 	 9 3 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCFlow 
Shade  
— 	 9 4 	 —





— 	 9 5 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCFlow 
Shoreline  
— 	 9 6 	 —




— 	 9 7 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCFlow 
Cone  
— 	 9 8 	 —




— 	 9 9 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
— 	 1 0 0 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCCanvas
GCCanvas creates a sense of approachability through designs that 
reflect the presence of human imprint. It reveals the hidden warmth 
in concrete character through rhythmic patterns and textures familiar 
from everyday life. The designs are inspired by authentic crafts and 
artisan structures that bring about an inviting, homely atmosphere. 
GCCanvas features a range of hand drawn patterns, ornaments, and 
three-dimensional textures with a tactile edge.
GCCanvas provides solutions especially for interior, residential, com-
mercial and public destinations.
— 	 1 0 1 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCCanvas 
Knit  
— 	 1 0 2 	 —





— 	 1 0 3 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCCanvas 
Sketchbook  
— 	 1 0 4 	 —




— 	 1 0 5 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
GCCollection™ | GCCanvas 
Nostalgia  
— 	 1 0 6 	 —





— 	 1 0 7 	 —
— 	 C H A P T E R 	 7 : 	 D E S I G N 	 C O N C E P T 	 —
— 	 1 0 8 	 —









to	 learn	a	great	deal	about	 it	 through	 interviews,	 research,	dialogue	with	Graphic	
Concrete,	and	independent	work	on	strategy	and	product	design.	
The	thesis	process	has	confirmed	my	belief	in	the	ability	of	a	textile	designer	to	be	















and	significance	of	my	study.	 In	my	opinion,	 this	kind	of	strict	 territorial	mentality	
between	the	disciplines	feels	obsolete	and	unfruitful	in	terms	of	achieving	the	full	
potential	in	both	the	design	process	and	end	product	quality.	At	the	same	time	I	take	
my	 hat	 off	 to	 those	 interviewees	who	 already	were	 involved	 in	multidisciplinary	
working	culture	and	motivated	to	discover	new	and	improved	design	solutions.
Personal Contribution
I	began	my	 thesis	project	by	proposing	co-operation	 to	Harri	Lanning,	 the	CEO	of	
Graphic	Concrete,	in	August-September	2012.	There	was	a	clear	synergy	in	our	mu-








— 	 1 0 9 	 —
— 	 C H A P T E R 	 8 : 	 C O N C L U S I O N S 	 —
Due	to	the	size	of	the	company,	Graphic	Concrete	was	understandably	interested	in	
the	operational	usability	of	my	thesis	with	respect	to	the	resources	invested	in	it.	We	
















































— 	 1 1 0 	 —





The	primary	goal	of	 the	 thesis	addressed	 the	 immediate	challenges	of	 the	GCCol-





















prisingly	 challenging	 to	 create	 the	 patterns	 representing	 the	 renewed	 collection	



















ever,	 I	put	a	 lot	of	effort	 in	 illustrating	the	textures	and	demonstrating	potential	
colorways,	as	 the	 inspirational	quality	of	 the	graphic	concrete	designs	 is	 truly	ex-
pressed	only	through	actual	concrete	surfaces.	
— 	 1 1 1 	 —
































branding	 ‘by	Graphic	Concrete	design’	or	similar,	 to	support	 the	original	 company	
brand	and	collection.
— 	 1 1 2 	 —
— 	 C H A P T E R 	 8 : 	 C O N C L U S I O N S 	 —
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— 	 1 1 9 	 —
— 	 C H A P T E R 	 1 0 : 	 S O U R C E S 	 —
11: Appendix
Interview Questions






































Q2.6:	How	 could	Graphic	Concrete	 Ltd	provide	better	 service	during	 the	different	
phases	of	architectural	design	and	construction	projects?	
Q2.7:		What	kind	of	patterns	should	there	be	available	in	GCCollection™?	
— 	 1 2 0 	 —
— 	 C H A P T E R 	 1 1 : 	 A P P E N D I X 	 —
